CHLOÉ ALLEN                          Atlanta, GA | 203-528-5476 | chloallen35@email.com |  LinkedIn
        
Seeking opportunities in data analysis and marketing to apply strategic thinking and data-driven insights. Passionate about sharpening expertise in finance, real estate, and economics, with a strong foundation in market research, campaign management, and performance analysis. Adept at using digital tools to drive growth and decision-making, with a commitment to continuous learning and professional development.

SKILLS AND QUALIFICATIONS 







· Microsoft Office (Word, PowerPoint, Excel)
· Google Suite (Docs, Slides, Sheets)
· Social Media Platforms (Instagram, TikTok, X)
· Task prioritization and workflow optimization 
· Problem Solving / developing actionable strategies 
· Mac iOS
· Improving Processes / Enhancing Workplace Efficiency


EDUCATION
Clark Atlanta University, Atlanta, GA								                      May 2027
Major: Economics               									                      G.P.A. 3.4

Relevant Courses Taken Include: Microeconomics, Macroeconomics, Accounting, Personal Finance, Principles of Marketing, Real Estate Investing, Calculus, Algebra, 

PROFESSIONAL EXPERIENCE 
Beauty Beat Supply Co.                                                                                                                     		 Waterbury, CT
Sales/Seasonal Associate                                                                                                        	  March 2022-July 2023
· Designed and marketed merchandise displays, reconciling cash receipts, and end of day paperwork, reporting any discrepancies
· Engaged customers in conversation asking questions to uncover their needs, provide correct information about products to aid them in their merchandise
· Exceed Customer expectations by providing efficient service utilizing the Point-of-Sale (POS) system and answering any questions about beauty needs
· On-boarded 5 new employees with training on the Point-of-Sale (POS) equipment, product training, sales training, customer service expectations, management expectations, and guidelines for being successful

MissNaniHair							   	            				             Remote
Online Hair Brand Ambassador 							          	    January 2025-Present
· Promoted hair products through social media platforms, increasing brand visibility and follower engagement
· Provided feedback to the brand based on customer interactions, opinions, and brand messaging
· Leveraged personal network and followers to generate sales, contributing to a 6% increase in monthly revenue
· Created engaging content including tutorials, reviews, and product demonstrations to drive brand awareness and customer trust
· Monitored and analyzed audience engagement and trends to improve future content strategies

LEADERSHIP EXPERIENCE 
Clark Atlanta University						   	            			      Atlanta, GA
Campaign Manager				          					          February 2025-April 2025
· Led a team of students and student ambassadors to support outreach, promotions, and event logistics
· Represented the campaign in meetings and presentations with university leadership and stakeholders
· Managed social media campaigns across platforms to drive participation and amplify campaign messages
· Coordinated with student organizations, faculty, and alumni to promote events, initiatives, and brand partnerships
· Developed marketing materials including flyers and digital content tailored to HBCU audiences

AWARDS AND ORGANIZATIONS 
Clark Atlanta University, Toastmasters, Member                                          			                  2025-Present
Clark Atlanta University Dean’s List Scholar, Recipient	  	 			                                   2024-2025
		     	
